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imply that this constitutes a duck hunt is absurd. I appreciate you taking
the time to read this letter. I would be more than happy to answer any
questions you have on this matter.

- William Gottshall
Editors note: Dear Mr. Gottshall, were glad you enjoy Monthly and thank
you for providing interesting commentary regarding our recent hunting arti-
cles. While I don't proclaim to be a hunting guru, none of the hunters with
whom 1 spoke, all born and raised in the South, mentioned the issues you
raised. However, we certainly appreciate you bringing them to our attention.

I wanted to thank you for running the PSA for Saks Fifth Avenue’s Key
to the Cure event. As you know, Key to the Cure is our major charity
undertaking — a four-day shopping weekend where a percentage of sales
made at each Saks Fifth Avenue store, Off 5th outlet, and at saks.com is
donated directly to local and national women's cancer organizations
(breast, ovarian, uterine and cervical).

Our event was a tremendous success, thanks to your support, raising
over $3 million in donations. This brings our total contribution, since
initiating the shopping weekend in 1999, to over $16 million. We could
not achieve this level of success without the support of partners like you.

Thank you again. Wishing you and yours the happiest of holidays.

- Kimberly Grabel, VP - Marketing, SAKS

I know you don' hear it as much as you should -thanks for your help.
Your volunteers page is a terrific way for us to speak to your readers who
may have some time to spare. It’s nice to know that the regular listing in
the Monhly will be there to get the word out about our program.

- Jessica Dailey, Heroes on Horseback
FOR THE RECORD
* To convert the ingredients for Ronnie’s sugar cookies (Dec. ‘04, p. 80)
to “lay person” measurements, please see the Book of Yields online at
hetp://www.greatknives.com/New_Folder/book_of_yields.htm.
e The correct phone number for Mobile Showroom Furniture
Warehouse and Design Studio is (843) 837-8088.
PLUS! Visit www.hiltonheadmonthly.com for polls, to browse past
issues, give feedback, submit New Faces/New Places and much more.
DON'T FORGET! If you've been the owner of a local business which
has been providing goods and/or services in the area for 10, 20 or 30+
years, we want to hear from you for an upcoming feature!

Monthly wants to publish your letters — up to 200 words about community
issues or content featured in Monthly. Send material to: Editor, Hilton Head
Monthly, PO. Box 5926, Hilton Head, S.C. 29938; fax: (843) 842-5743; or
email: bkaufman@freymedia.com. Or visit www. hiltonheadmonthly.com.
Opinions expressed here are not necessarily those of Monthly or its parent
company, Frey Media. Letters may be edited for clarity or length.

|

- j."
.y
.r.

They just happen. Those indescribably perfect
moments in time that connect you forever in ways that
iords diminish; and that only your heart can truly
nptehend. They just happen. You can’t make them,
n them or wait for them. They just happen.
And when they do, you feel them, live them and never
forget them. They just happen. In places like this.

Waterfront, village and fairway properties, thoughtfully
distributed over neatly 20,000 of the Lowcountry’s
most pristine actes.

PALMETTO BLUEFF
~ The astCoast’s last land treasure.

vahia Imetto
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